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Regulations  

1 Criteria for participation 

1.1 Students who have written a thesis on one of the topics of sustainable tourism (see 

appendix 3) between 1st of June 2018 and 31 August 2019, and who have graduated from 

one of the Dutch Bachelor programmes in Tourism Management (see appendix 4) can 

compete for the TUI Benelux Sustainable Tourism Thesis Award 2019.   

1.2 Participants accept the regulations of the thesis award. 

1.3 If any regulations are violated, the jury (see appendix 4) is qualified to exclude the 

participant from competing and/or to reclaim the price or price money. 

1.4 A thesis can only compete once with the TUI Benelux Sustainable Tourism Thesis 

Award. The thesis cannot compete again in the next year. 

1.5 If a thesis has been written by more students, the thesis supervisor and the coordinator of 

the thesis award of the relevant Bachelor programme decide which students (max. 2) are 

eligible for receiving the sponsored price of TUI Benelux.   

2 Selection of theses by Bachelor programmes 

2.1 The involved thesis supervisors decide by mutual agreement which thesis of their 

programme will be nominated for the thesis award. (see appendix 4)  

2.2 Each Bachelor programme nominates max. 1 thesis. If several thesis are nominated by 1 

Bachelor programme, the organization will request the Bachelor programme to make a 

choice, as far as the nominated thesis. 

2.3 The thesis has to deal with (an aspect of) sustainable tourism (see appendix 3). 

2.4 The thesis has to be written as final thesis and assessed with a grade 7,0 or higher.  

2.5 The assessment criteria of the theses are the responsibility of the Bachelor programmes 

themselves.  

2.6 It is not a condition to have finished the Bachelor programme. 

  



3 Entry of thesis 

3.1 The nominated student has to send his or her thesis, a thesis summary, the relevance of 

the thesis for the tourism sector, and a registration form (see appendix 1) and a copy of 

the assessment by email to: tuicelthaward@celth.nl (quoting TUI-CELTH thesis award),  

or e.romers@celth.nl (coordinator within CELTH) and to the contact person of his or her 

own Bachelor programme. 

3.2 It is the responsibility of the undersigned contact person of the Bachelor programme, the 

grade mentioned on the registration form, is correct. 

3.3 The thesis and other files can only be send digitally by email in a PDF-file, together with 

a completed registration form. Entries in paper will not be accepted. 

3.4 The thesis and the summary can be written in Dutch or English. 

3.5 The summary should not be longer than 500 words. 

3.6 The description of the relevance of the thesis for the tourism sector should not be longer 

than 250 words.  

3.7 CELTH and TUI Benelux should have received all digital files for the entry by 1. 

September 2019. 

3.8 The recipient will send a confirmation of the reception of the complete entry to the 

sender. 

4 Rights 

4.1 The copyrights of the thesis and thesis summary remain with the authors of the thesis and 

the thesis summary.   

4.2 The involved organisations are allowed to publish the entered theses and summaries 

under the condition, that the authors are mentioned. 

4.3 The author(s) of the thesis protect(s) the involved organisations of all claims on violation 

of copyrights by third parties.  
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5 Jury 

5.1 There is a prize awarded: one of ((ex) student of a Dutch Bachelor programme). This will 

be announced later. 

5.2 An independent jury assesses the nominated theses (max. 1 per Bachelor programme) 

 and decides who the winner is. 

5.3  The jury assesses on predefined criteria which are known to all Bachelor programmes and 

participating students (see appendix 2). 

5.4 The jury has the right to cancel giving out the prize if they regard the level of the 

nominated theses as too low.  

6 Prize 

6.1 The winner of the thesis award receives a price sponsored by TUI Benelux. The content 

of the price will be announced by year. The communicated content of the price is under 

subject of change. 

6.2 The award ceremony takes place yearly at a relevant event, which will be announced by 

the involved organisations.  

 

7 Any other rules 

7.1 In all other cases not described in these regulations, the chair person of the jury will 

decide.  

7.2 There will not be any correspondence about any decisions made by the jury. 

  



Appendix 1: Registration Form (English) 

Max. 1 thesis per programme! 

Deadline: 1st September 2019 

Fill in this form and email it to tuicelthaward@celth.nl and e.romers@celth.nl, for further 

information see entry of thesis 3.1.  

Personal information Details 

Name  

Private email  

Address, postcode and place of 

residence 

 

Mobile telephone number  

Thesis information  

University, place, country  

Bachelor programme  

Name and email dissertation supervisor  

Name and email contact person school  

Thesis title  

Date of official confirmation of having 

passed the thesis  

 

Thesis grade  

Thesis Add to your email (in PDF) 

Thesis summary (max. 500 words)  

Why do you think that you should win the 

thesis award? Please take into account the 

originality and innovativeness, as well as 

the relevance and importance of the thesis 

for improving sustainability in the tourist 

sector and the practical implications it may 

have. (max. 250 words) 

 

 

  

Date:   

Place: 

Signature student:      Signature contact person programme: 

 

mailto:tuicelthaward@celth.nl
mailto:e.romers@celth.nl


Appendix 2: Grading criteria 

Criteria 

 

Excellent*  

(9-10) 

Good* 

(7-8,5) 

Sufficient*  

(5,5-6,5) 

Insufficient* 

(< 5,5) 

Clarity of problem 

statement and research 

questions. 

 

    

Extent to which problem 

statement is answered. 

 

    

Originality/innovative 

regarding current 

knowledge 

 

    

Clarity of conclusions and 

recommendations 

 

    

Relevance for improving 

sustainability in Tourism 

sector 

 

    

Importance for 

sustainability in Tourism 

sector 

 

    

Practical application for 

improvement of 

sustainability in Tourism 

sector. 

 

    

* 
the jury will give a grade between 1 and 10 for each part.

 

Remarks: 

 

 

 

 



Appendix 3: Sustainable Tourism 

The World Tourism Organisation has defined sustainable tourism as: "Tourism that takes full 

account of its current and future economic, social and environmental impacts, addressing the 

needs of visitors, the industry, the environment and host communities" (UNEP and WTO, 2005). 

According to the UNEP and WTO (2005) are the principles of sustainable development 

applicable to all forms of tourism, in all types of destinations, ranging from mass tourism to 

small-scale tourism. Sustainability includes social, economic, natural and cultural aspects of 

tourist developments. To guarantee long term sustainability, a balance has to be found between 

these three dimensions, for all stakeholders. 

The list below gives possible topics for theses on sustainable tourism, but the list is not complete. 

When in doubt, the jury can be asked if a thesis can participate in the thesis award.  

Social aspects (people)  

- Human rights, women and children’s exploitation; 

- Well-being of local communities; 

- Cultural differences between tourists and locals; 

- Human resource management; 

- Social responsibilities (of companies, public sector, NGO’s, destinations etc). 

Economical aspects (profit) 

- Local economical developments of a tourism destination; 

- Starting up a tourism organisation. 

Natural and cultural aspects (planet)  

- Protection, and conservation of nature, culture, heritage, traditions; 

- Environmental management; 

- Reductions of CO₂-emissions.  

- Waste problems (plastic, construction/breaking down facilities, waste treatment) 

- Water problems (water use and water drainage) 

- disruption of the environment by noise or air pollution 

- impact on cultural heritage 

De consumer 

- needs, desires and perceptions of tourists 

- consumer behavior 

- communication to consumer 



Policy, management and marketing aspects 

- Strategic management 

- Certification 

- Product Development (transport, accommodation, entertainment) 

- Communication 

- Marketing 

- Future prospects for a certain destination 

- Innovations 

Reference 

UNEP and UNWTO (2005). Making Tourism More Sustainable - A Guide for Policy Makers, p.11-

12 

 

 

 

 

 

 

 

 

 

 

 

 



The jury 

   

* at the time of writing, the composition of the jury is subject to change 


